


WELCOME

» Why IDS?
.Because store displays reflect on your brand, and maintaining the integrity of your brand is
absolutely essential to the success of your business.

At IDS Menus, a team of dedicated designers and production artists work hand in hand with your
staff, tailoring our display products to the look and feel of your stores. From menu boards to large
format graphics to digital display systems, all of our products were designed to support and
strengthen our clients’ unique brand identities.

Quality craftsmanship, dedicated project management, and a keen eye for detail — these are the
things that set IDS Menus apart. Of equal importance is a sustained focus throughout the life of
your project — working to ensure that your displays are supported long after they get installed.

At IDS Menus, we work to protect and enhance your restaurant’s most valuable asset — its
brand identity.
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THE IDS MENU

»>. Custom Display Solutions

» Digital Menu Boards & Displays
»» Magnetic Menu Boards & P.O.P. Signage
» Drive-Thrus & Outdoor Displays

»» Banners & Large Format Graphics

»» Content Development Services

(working hand in hand with your design team to help implement their vision)

FRAPPUCCI

Display Solutions from..

idsmenus




Business
Which Wich?® an innovative new sandwich
shop based in Dallas, Texas, uses only the
freshest ingredients in its sandwiches. Which
Wich stores present a fun, family oriented
atmosphere with numerous, uniquely branded
display items.

Challenge

IDS Menus was called upon to create
numerous, branded display items throughout
Which Wich stores, including specialty displays
tailored to the aesthetic of individual store
owners.

Solution

IDS created a 5-panel menu board system,
complete with interchangeable magnetic
graphics and menu strips. In addition, IDS
developed counter displays, floor stands,
wall “vibes”, banners and more.

Result

By the end of 2007, IDS Menus will have

completed 50 store locations. During that time, “The idea may seem a little off the-wall, but apparently the Ub/icC?ets it. Less than a year old, the first store has had lines
Which Wich won Nation’s Restaurant News' out the door. At the COT Conference, Jeff Sinelli (CEO) said he had eight additional stores in development, a major deal in
SV Gzl et allams T RIS the works and plans to grow through franchising...”

other accolades. In addition, Which Wich has — Restaurant Hospitality

C_O“”C’Cfed IDS Menus to deyelop its digital “Futuristic, cute as a button, with a great menu to boot (dozens and dozens of wonderfully fresh subs toasted to order,
signage network, due to be installed at the shakes made with real milk, homemade black pepper potato chips, and more), this chain came to us from Texas,
company’s corporate headquarters in early where it is already a big success. The gimmick: Instead of verbally delivering your order, pick up a preprinted lunch

2007. bag and marker to check off your choice of many terrific options.” (Best New Sandwich Shop)
— Atlanta Magazine
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Which Wich Counter Display
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Business

The Starbucks Coffee Company, based
in Seattle, Washington, is the largest coffee
house company in the world. Through its
Starbucks Entertainment division and Hear
Music brand, the company has ventured beyond
refreshments into books, music and film.

Challenge

The Starbucks aesthetic is as unique as it is
ubiquitous. The company is very protective
of its image and strives to maintain brand
consistency throughout its store locations.
IDS Menus was called upon to create a high-
end drive-thru, completely unlike anything
that might be found in a typical QSR
environment. In addition, display durability
was a priority, as Starbucks' aggressive
rollout schedule left little room for mistakes
and retrofits.

Solution

IDS Menus developed a line of unique,
powder-coated drive-thru displays,
complete with changeable graphics,
powerful backlighting, and easy-access
storage compartments. Suffice it to say, the
design was anything but “typical QSR”.

Result

IDS Menus has since become Starbucks'
largest drive-thru supplier, with hundreds of
dispalys installed and in the United States,
Canada, and overseas. If you're a Starbucks
fan, there’s a good chance you've already
seen our work!

The Mother Proof' Seal of Approval...

Fast food restaurants have it. Car washes have it. Banks too. Now, Starbucks has it: drive-thru servicel This concept to make life
a little easier partnered with refreshing beverages and tasty treats for on-the-go lifestyles is truly revolutionary. Thats why it
has earned the Mother Proof ™ Seal of Approval.

Never again will | have to unload my toddler, wait in line to order my coffee, wait in line to get my coffee, chase my son
around, pick up all the things that, luckily, he didn’t break, and then struggle to get back into the car without spilling hot coffee.
[ love my Stargucks fix but | don't enjoy performing a juggling act just to get it. Alas, the solution: the drive-thru. No more
toddler tantrums while waiting for my chai tea latte with soy, no more hassle. Just blissful caramel macchiatos and toffee nut
lattes in my hands in 60 seconds, and I'm on the go again...

— Alicia Collins, Motherproof.com
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Business

Pathmark, headquartered in Carteret, New
Jersey, is a supermarket chain founded in 1968
— they are the sixty-seventh largest retailer in
the United States. IDS Menus worked in
coordination with their branding firm,
ColemanBrandworx (CBX), to develop
numerous display solutions for their store
interiors.

Challenge

IDS Menus was called upon to create a range
of in-store displays for multiple Pathmark
locations. Attaining consistent color in a wide
variety of mediums was a key requirement,
along with developing highly flexible displays
that allowed for menu updates, rotating
specials, and store-specific information.

Solution

IDS Menus developed a highly flexible
magnetic menu system, along with counter
toppers, banners, and an array of POP.
signage. Numerous solutions were developed
to allow store managers to update displays in
house, without the need for costly, outside
contractors.

Result

IDS Menus has installed displays in numerous
high-traffic Pathmark locations. Both Pathmark
and ColemanBrandworx have provided
favorable testimonials in published press
releases.

4 Fresh
Salads

Customer Quote...

“ColemanBrandworx (CBX) worked closely with IDS to insure a smooth transition from concept through implementation. We always
appreciate partnering with vendors who share the same vision and dedication in helping bring ideas to life. IDS provided a seamless
transition from concept through implementation, thanks to the efforts of their design and customer service departments.”

— Joe Bona, Retail Division President ¢ ColemanBrandworx (Pathmarks Branding Firm)

IDS Quol‘e... “Coleman Brandworx produced some great designs that really captured the
Pathmark brand. It was IDS Menus' job to translate those designs into functional, eye-catching signage.... Our goal is always to leave
a lasting impression —we like to be remembered as the supplier that exceeded expectations!"

— Bryan Lesseraux, V.P. Marketing ¢ IDS Menus



Pathmark Magnetic Menu Boards

Soup Bar ary.
80z $1.99 Olive Bar

120z $2.99 - ¥ assorted varieties

160z $3.99 $6.99/1b

Pathmark Hanging Signage
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thebridqge

:: CINEMA DE LUX

Business

National Amusement Theatres, parent
company of Viacom, created The Bridge
Theatres in Los Angeles as an alternative to
typical movie houses. Complete with studio
seating, elegant lounge areas, and an ultra
modern decor, The Bridge combines moviegoing
and after hours elegance to crate a unique
entertainment experience.

Challenge

As National Amusements'’ full-service display
provider, IDS Menus was called on to create
numerous display products that captured The
Bridge’ singular aesthetic. One of the biggest
challenges IDS faced was to create networked
concession signage with high end multimedia
graphics and a centralized content
management system.

Solution

Stainless steel backlit displays, illuminated
wall murals, and a 32 screen digital menu
board system are a few of the stand out
solutions that IDS Menus developed for The
Bridge. Additional solutions included standing
banners, directional wall signage, and a variety
of high-resolution prints and posters.

Result

Due to the success of The Bridge, National
Amusements Theatres has begun building
numerous high-end theatres that follow in its
footsteps. Branded under the name, “Cinema
de Lux,” these new theatres represent the future
of moviegoing at National Amusements.

“The Bridge is a unique entertainment concept that builds on the overall movie going experience. Offering more than just
films, amenities at The Bridge will include a pre-show live entertainment component, a concierge service, and a media
immersion room with giant plasma screens. In addition to the traditional concession service stand within the theatre lobby,
the experience at The The Bridge will be complemented by a special food service area that will be a fusion of hip design
and casual atmosphere. This area, currently in final design stages, will be an invitation to theatre patrons to relax either

inside or outside on the outdoor terrace area before or after the show....”

— University of Pennsylvania Press
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Auditorium Display Cases Digital Menu Boards
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PARTIAL CLIENT LIST
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BOOKSELLERS

Asian Restaurants
Magic Wok, Mayuree Inc., Sarku Japan, Stir Fry,
Szechuan Garden, Yamato

Chicken Restaurants
California Chicken Grill, Texas Fried Chicken,
Wings ‘N’ Things, Wing Palace

Coffee Chains

Starbucks Coffee Company, Coffee Beanery,
Community Coffee, Elliano’s Coffee, High Point
Coffee, Seattle Coffee, Tombstone Coffee

Convenience Stores

Brewer Oil, Circle K, Ireland Ltd., Jolley Associates,
Petro Canada, Stat Oil

Delicatessens
Bagel Bazaar, Brooklyn Deli, Cafico Cafe,
Eden’, Hardy’s Subs, Lacoma Deli, Yummies

Designers & Architects

Best Restaurant Equipment, Group Red, Interior
Image Works, Janet Grey Interiors, Tracey Locke
Partnership

Dining Facilities
General Electric Aerospace, Texas Medical Center

Good life. Great price.

Food Service
Aramark Corp., Chartwell’s, Culinaire International,
Culinart, HMS Host, Levy Restaurants, Sodexho

Government Facilities
Indian Springs AFB, National Constitution Center,
Toronto Airport, U.S. Navy

Hotels, Resorts & Casinos
Hyatt Regency, Mt. Snow, Okemo Lodge, Seattle
Waterfront Marriot, Tropicana Hotel & Casino

Ice Cream & Frozen Yogurt

Ben & Jerry’s, Dippin’ Dots, Iceberg Drive Inn,
Ritter’s Frozen Custard, Swensen’, Tasti D-Lite,
TCBY, Yogurt & Such

Independent Restaurants

Doubletree Cafe, Fabulous Foods, Hometown Cafe,
Hottiez, King Gyro, Mustard’s, Mt. Sunapee, Tailgate
BBQ, Wintergreen

Mexican Restaurants
High Tech Burrito, Los Gringos, Santa Fe Burrito

Movie Theatre Chains

Century Theatres, Cinemark Theatres, GKC,
Landmark Theatres, National Amusements Theatres,
NCS, Pacific Theatres, Regal Cinemas

0% AND AQUARIUM

S NEW YORK 2005

HMS

FACILITY DESIGN
& DEVELOPMENT

Non-Food Applications
Carisma Car Wash, Crusader Cash Exchange,
Family Financial Centers, Havoline, Sears

Pizza Chains
Baretto’s, Famous Famiglia, Jet City Pizza,
Marco’s Pizza, Papa John’s, Pizza Hut, Sbarro’s

Quick Serve Chains

Blimpie Subs, Bourbon Street Cafe, Coconuts,
Freshways, Great Wraps, Kahala, Nathan’s Famous Inc,
Rollerz, Salad Creations, Salad Spinners,
Steak ‘N’ Company, Tacone, T-Bird’s, T-Rex

Schools & Universities

Centerville Public Schools, Cornell University, lona
University, Mount St. Mary’s College, Notre Dame
Food Services, University of Tennessee

Stadiums, Parks & Museums
Bronx Zoo, Circle Line Tours, David Palmer Arena,

Henry Ford Museum, Hollywood Park (Levy Restaurants),
New York Mets, NY Aquarium, Walt Disney World

Soft Drink Companies
Coca-Cola Company, Pepsi Cola Company

CONTACT IDSMENUS TODAY
800-542-9779 - WWW.IDSMENUS.COM
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